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1. How to navigate reports

1) Adobe Analytics

RepO rts By default, the Reports tab
opens when you log in.
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fi] > My Favorites
V' Frequently Viewed
Activity Map Link Site Metrics > My Recommended Reports
Social Platforms
Devices Site Content > Key Metrics
Key Metrics \
Unique Visitors Mobile > Page Views Re pO rtS are
Channel Overview Report .
Cites paths > M vess pre-configured
Next Page Flow .
analyses designed
Traffic Sources > Visitors > . .
V' Report Histos
T for immediate
Key Metrics Campaigns > Time Spent per Visit
Activity Map Link use.
Chmans Owerdew Report Products > Time Prior to Event /
Next Page Flow
Cities
N - Visitor Retention > Purchases >
Unique Visitors
Devices
Rkl Platicms Visitor Profile > Shopping Cart >
Custom Conversion > Custom Events >
Customn Traffic > Bots >
Adobe Target > Real-Time
Marketing Channels >




1. How to navigate reports

iill) Adobe Analytics

AN
g AR 1ref
- D

fi] > My Favorites p ce

V' Frequently Viewed

Site Metrics > My Recommended Reports
The Search option
helps you search
the reports based

Site Content > Key Metrics

Mobile > Page Views

This is a list of

on keywords- Paths > Visits
— reports.
Traffic Sources > Visitors 4 ™\
V' Report History
Key Metrics Campaigns > Time Spent per Visit
Activity Map Link
Ch | O Report
ettt Products > Time Prior to Event
Next Page Flow
Cities
. . Visitor Retention > Purchases >
Unique Visitors
Devices
Rkl Platicms Visitor Profile > Shopping Cart >
Custom Conversion > Custom Events >
Customn Traffic > Bots >
Adobe Target > Real-Time
Marketing Channels >




1. How to navigate reports - open a report

iill) Adobe Analytics

As an example,

Reports

> My Favorites - 9 . .
- 0 s let’s click into the
V' Frequently Viewed . .
e Site Metrics
: : Site Metrics D m——
Activity Map Link LY triny
Social Platforms \ report.
Devices Site Content > Key Metrics
S
Key Metrics N\
Unique Visitors Mobile > Page Views .
Now, click the Key
Channel Overview Report
.
Cities Paths > Visits Metrics report.
Next Page Flow Yy
Traffic Sources > Visitors >
V' Report History
Key Metrics Campaigns > Time Spent per Visit
Activity Map Link
Chmans Owerdew Report Products > Time Prior to Event
Next Page Flow
Cities
. . Visitor Retention > Purchases >
Unique Visitors
Devices
Rkl Platicms Visitor Profile > Shopping Cart >
Customn Conversion > Custom Events >
Custom Traffic > Bots >
Adobe Target > Real-Time
Marketing Channels >




1. How to navigate reports - inside a report

i) Adobe Analytics

You are now
within the Key
Metrics Report.

M @ viewAll Reports » Key Metrics Report +¢ € Download| $ CruGlobal Report Suite v [ Jun2018

> My Favorites View by: Day ~
Day of Week: All Days v
Selected Metrics: Page Views, Visits, Unique Visitors

Normalize Data: Yes | No
Include Current Data: Yes | No O

Vv Frequently Viewed
& Try in Workspace 33

Activity Map Link

Key Mics You can view the
Social Platforms Configure Graph * .

e — v — Uncpn vasn report suite &
Unigue Visitors 300,00¢

Channel Overviow Repor date range here.
Cities

Next Page Flow 200.00¢

v Report History
Key Metrics ~
Activity Map Link
Channel Overview Report
Next Page Flow 1 2 3 4 5 8 7 8 9 10 11 12 13 14 16 18 17 18 19 20 21 22 23 24 25 26 27 28 20 B
Jun 2018
Cities

Kiry Wit Rwport | Al Vists (No Serment) | e 2018 | Gragh genaed by Adobe Amwiytcs §1 1102 AM EDT, & A 2078
Unigue Visitors

Devices
Social Platiorms -~
R Metrics | ~
Date Page Views Visits Unique Visitors
1. Jun1,2018 250,206 100,262 89,349
2. Jn2,2018 205,024 87,407 79,261
3. Jun3 2018 203,335 87,504 79,702
4. Juné, 2018 280,548 107,146 94,082
S. Jun 5, 2018 A 91,803 35678 34,377

This report shows the number of page

date, to all sites within the report suite.

views, visits & unique visitors, grouped by /



1. How to navigate reports - dimensions & metrics

iil) Adobe Analytics

™ @ viewAll Reports

> My Favorites

v Frequently Viewed

Activity Map Link
Key Metrics

Social Platforms

Devices

Unigue Visitors

Channel Overview Report
Cities

Next Page Flow

v Report History
Koy Metrics
Activity Map Link
Channel Overview Report
Next Page Flow
Cities
Unique Visitors
Devices
Social Platforms

This is the
Dimension.

»

Reports

Key Metrics Report +¢

@ Download

% Send & Bookmark

(?) Dashboard

View by: Day +
Day of Week: All Days »
Selected Metrics: Page Views, Visits, Unique Visito|

Page Views

You can change or

add other metrics

to the report
here.

Ky Mistrics Rugon | Ad Vists (No Segrment) | Asrw 2018 | Geagh genarmed by Adobe Anaiyties #1 1102 AM EDT, & un 208

Jun 1, 2018
2. Jun2 2018
3. Jun3 2018
4. Jund, 2018

5. Juns, 2018

eee More
Normalize Data: Yes | No

Include Current Data: Yes | No O

& Try in Workspace X1

Configure Graph *

These
are the
Metrics.

$ CruGlobal Report Suite v [ Jun2018
R efics ~

Page Views Visits Unique Visitors I
250,206 100,262 89,349
205,024 87,407 79.261
203,335 87,504 79.702
280,548 107,146 4,082
91,803 36678 4377




2. How to apply a segment to a report

dili) Adobe Analytics Reports
R segments 85 Add | Manage Key Metrics Report % @ Download %4 Send & Bookmark (?) Dashboard eee More
m £ Search Segments f&
View by: Day v Normalize Data: Yes | No
Day of Week: All Days v Include Current Data: Yes | No O

N Cru Global Report Suite Selected Metrics: Page Views, Visits, Unique Visitors

&4 Try in Workspace I
Advanced

PACT Configure Graph
\ = Visits == Unique Visitors
NAME Click theicon to
view all segments.
Russia L.
(See AA training 304
South Asia

to learn how to
create a new

segment). )

East Asia Opportunities

South East Asia

]
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
Browser Language: Arabic Jun 2018

Key Metrics Report | All Visits (No Segment) | June 2018 | Graph generated by Adobe Analytics at 11:02 AM EDT, 5 Jun 2018

English: Browser Language

Cru.org page = missions for...

Cru.org page = Missions for... Date

1. Junt,2018
Browser Language: Turkish
2. Jun2, 2018

A 2 Lino onio




2. How to apply a segment to a report

A Segments 6 AddIManage  Key Metrics Report ¢ @ Download X Send 47 Bookmark  (?) Das!
w | P Eurpe x %

\

Day of Week:
Selected Metrics: Page Views, Visits, Uniqu

The Search option
helps you search
the segments
based on
keywords.

| (Only) Cru Global Report Suite
Advanced Selection
Cru.org page = world headquar...
Page Views — Visits ~ Unique Visitors

Western Europe 300,000

Eastern Europe

p—

College Bound Cru.org Page

Opportunities Audience Previo...

100, 000\¥_//\

0

College Bound Audience: Previ..

X

T i s s 7 s s wu o W ey Select a segment.

1
Jun 2018

mm—— e s (In this example, |
selected the
segment ‘Eastern

g Europe’)

. Jun2,2018

. Jun3, 2018

. Jun4,2018

. Jun6, 2018

. Jun7,2018

Click to apply the
segment to your
report.

1
E
3
4,
5. Juns, 2018
6
7
8. Juns, 2018
9

. Jun9, 2018

10. Jun 10,2018

11, Jun 11,2018

12. Jun 12,2018

.

13. Jun 13,2018

Selected Segments (1) 17, 315018

| Eastern Europe 15. Jun 15,2018

Apply 17. Jun 17,2018




3. How to download and share a report

iil) Adobe Analytics

™ @ viewAll Reports » Key Metrics Report +¢ @ Download % Send | % Bookmark § CruGlobal Report Suite v [ Jun2018
&
> My Favorites View by: Day v
Day of Week: All Days »
v Frequently Viewed Selected Melgsas
Activity Map Link
Key Metrics Download the :
Social Platforms Configure Graph *
Devioes reportasa —
Unique Visitors 20 P Cl' k ‘M 't i t
: PDF, CSV, etc Ick “More"to prin
Ghannel Overview Report ) P . H H . .
e Send and share via email. or to receive the link
Next Page Flow Here, you can also :
Y to this report.
b tery . schedule reports to send
Key Metrics IO
vty Lok \/\ others as needed.
Channel Overview Report
Next Page Flow 1 2 3 4 5 8 7 8 9 10 11 12 13 14 16 16 17 16 19 20 21 22 23 24 25 26 27 28 29 X
Cities N
Unique Visitors
Devices
Social Platforms —
R Metrics | ~
Date Page Views Visits Unique Visitors
1 Jun 1, 2018 250,296 100,262 89,340
2 Jun 2, 2018 205,024 87,407 79,261
3. Jun3 2018 203,335 87,504 79,702
4. Jund 2018 280,548 107,146 94,082
S. Jun 5, 2018 91,803 38,678 34,377




4. How to try a reportin Workspace

iili) Adobe Analytics Reports

B §5 View All Reports »  Key Metrics Report + @ Download % Send & Bookmark () Dashboard  eee More

> My Favorites View by: Day ~
Day of Week: All Days ~
Selected Matrics: Page Views, Visits, Unique Visitors

v Frequently Viewed

Click here to open

Activity Map Link

Normalize Data: Yes | No
Include Current Data: Yes | No

& Try in Workspace X1

Ry Motca your reportin v

Social Platforms igure Graph
Deviss = vune Workspace.

Unigue Visitors 300,000

Channel Overview Report
Cities
Next Page Flow 200,000

v Report History

Key Metrics
Activity Map Link
Channel Overview Report

Next Page Flow ' 2 3 4 5 8 7 8 9 10 11 12 13 14 15

Cities R
Ky Matrics Rugon | A8 Vists (Mo Segrment) | Asrw 2018 | Geagh ganersed by Adoe Ansiytics #1 1102 AM EDT, 5 Jin 208

Unique Visitors
Devices
Social Platiorms -~

Date
1 Jun 1, 2018
2. Jun2 2018
3. Jun3 2018
4. Jund, 2018

5. Juns, 2018

Workspace is
place to build
custom analysis
projects.

Page Views
250,206
205,024
208,335
280,548

91,803

Visits.

100,262
87,407
87,504

107,146

36,678

Cru Global Report Sutte v [ Jun 2018

R Metrics | ~

Unique Visitors
89,349
79,261
79,702
94,082

34,377




5. Afew reports to get started

> My Favorites

V' Frequently Viewed

Activity Map Link

Key Metrics

Social Platforms

Devices

Unique Visitors

Channel Overview Report
Cities

Next Page Flow

V' Report History

Key Metrics

Activity Map Link
Channel Overview Report
Next Page Flow

Cities

Unique Visitors

Devices

Social Platforms

Check out these

reports!

£ search Reports

I Site Metrics

I Site Content

I Mobile > I
Paths >

I Traffic Sources > I
Campaigns >
Products >
Visitor Retention >
Visitor Profile >
Custom Conversion >
Custom Traffic >
Adobe Target >
Marketing Channels >
Video >
Mobile App >
Social >
Activity Map >

Site Metrics: page views, time spent per visit, key metrics, etc.

Site Content: pages, servers, links (exit links & download links), etc.
Mobile: devices, device type, screen size, etc.

Traffic Sources: search engines, referrers, etc.

Visitor Retention: visitor frequency, visit numbers, return visits, etc.

Visitor Profile: geography (city, region, country), language, technology, etc.

il



Complete!

Questions?
dps-growthsolutions@cru.org
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